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Abstract
Social media has emerged as a transformative tool for development communication in Nigeria, enabling 
the dissemination of information, mobilization of communities, and promotion of social change. 
Platforms like Twitter, Facebook, and Instagram have become instrumental in raising awareness about 
critical issues, fostering public engagement, and driving development initiatives. This paper explores 
the role of social media particularly Facebook and Twitter in promoting development communication in 
Nigeria, highlighting its potential, challenges, and implications for sustainable development. The 
research used the content analysis of the qualitative research methodology. Drawing on recent case 
studies and scholarly literature, the study argues that social media can bridge communication gaps, 
amplify marginalized voices, and facilitate participatory development. However, issues such as 
misinformation, digital divides, and regulatory concerns must be addressed to maximize its impact. The 
paper recommends for stakeholders to leverage the advantages social media and development 
communication for social change.

Keywords:   Social Media, Development Communication, Nigeria, Social Change, Community   
Mobilization. 

Introduction
Development communication refers to the strategic use of communication to promote social change and 
improve the quality of life in communities (Servaes 15). In Nigeria, a country with a population of over 
200 million people, traditional communication channels often fail to reach underserved populations due 
to infrastructural and cultural barriers. Social media, however, has emerged as a transformative tool, 
enabling real-time communication, community mobilization, and advocacy for development 
initiatives. Platforms like Twitter, Facebook, and Instagram have become central to Nigeria's 
development communication landscape, offering new opportunities for engagement and participation.

This paper examines the role of social media in promoting development communication in Nigeria, 
focusing on its use in driving social change, raising awareness, and mobilizing communities. It also 
highlights the challenges associated with social media use and proposes recommendations for 
leveraging its potential effectively. The paper focuses on the role of Twitter and Facebook in promoting 
development communication in Nigeria. Using the #EndSARS movement and COVID-19 awareness 
campaigns as primary case studies, the paper explores how these platforms have been used to address 
development challenges. The analysis is grounded in Development Communication theory, Social 
Media and Communication theory, Social movement theory, and Participatory Communication 
Models. The paper also examines the challenges associated with social media use, such as 
misinformation and the digital divide, and offers recommendations for maximizing its potential. 

Conceptual Clarifications
Development Communication 
Development communication emphasizes the strategic use of communication to promote social change 
and improve the quality of life in communities (Servaes, 1999). The concept has evolved from a top-
down approach, where information is disseminated from government agencies to the public, to a more 
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participatory model that involves community members in the development process. Participatory 
communication, as proposed by Paulo Freire (1970), emphasizes dialogue and collaboration between 
stakeholders, recognizing that local people are best positioned to identify their needs and contribute to 
solutions.

In the context of Nigeria, development communication has historically relied on traditional media like 
radio and television. However, these channels often marginalized the voices of local communities and 
failed to address their specific needs. The advent of social media has transformed the landscape of 
development communication, enabling a more inclusive approach where citizens actively participate 
in the development process.

Social Media and Communication Studies
Social media studies provide insights into how digital platforms influence communication patterns, 
information dissemination, and community engagement. The uses and gratifications theory (Katz, 
Blumler, & Gurevitch, 1973) explains why individuals use social media to fulfil specific needs, such as 
information-seeking, entertainment, or social interaction. In the context of development 
communication, social media serves as a tool for raising awareness, mobilizing communities, and 
advocating for social change.

The diffusion of innovations theory (Rogers, 2003) further explains how new ideas and technologies 
spread within a society. Social media accelerates this process by enabling rapid dissemination of 
information and fostering the adoption of new behaviours or practices. For example, campaigns like 
#CleanUpNigeria and #StopGasFlaring gained traction on social media, mobilizing citizens to take 
collective action against environmental issues.

Social Movement 
Social movement (Tarrow, 1998) explains how collective action emerges and gains momentum, often 
through the use of communication tools. Social media facilitates the formation of networks, the 
dissemination of ideas, and the mobilization of resources, all of which are critical for social 
movements. The framing theory (Goffman, 1974) further explains how social media campaigns shape 
public perception by framing issues in a way that resonates with audiences. Effective framing can 
mobilize support, influence public opinion, and drive policy changes.

Participatory Communication and Community Mobilization
Participatory communication models emphasize the importance of involving communities in the 
development process. This approach recognizes that local people are best positioned to identify their 
needs and contribute to solutions. Community mobilization theory (McKee, 1992) highlights the role of 
communication in fostering collective action and empowering communities to address development 
challenges.

Development Communication in Nigeria: An Overview
Development communication in Nigeria has evolved significantly since the country gained 
independence in 1960. Initially, the focus was on top-down communication, where government 
agencies disseminated information to the public through traditional media outlets, such as radio, 
television, and newspapers. This approach often marginalized the voices of local communities and 
failed to address their specific needs.

Traditional media played a crucial role in shaping public opinion and disseminating development 
messages. However, the control exerted by the government over these media channels limited their 
effectiveness. For instance, during military regimes, censorship was rampant, and journalists faced 
significant risks for reporting on sensitive issues. This environment stifled public discourse and 
hindered the flow of information necessary for informed decision-making.
The advent of the internet and mobile technology in the early 2000s marked a turning point in the 

Page //92

Daniel Tozabye BAWATHE ROLE OF SOCIAL MEDIA IN PROMOTING DEVELOPMENT COMMUNICATION IN NIGERIA: 
FACEBOOK AND TWITTER AS CASE STUDIES



landscape of communication in Nigeria. The rapid proliferation of mobile phones and internet access 
opened new avenues for information dissemination and engagement.

Social media platforms, such as Facebook, Twitter, and Instagram, have gained immense popularity in 
Nigeria, particularly among the youths. According to a report by Statista, Nigeria had over 33 million 
social media users in 2023, representing a significant portion of the population. This widespread use of 
social media has made it an essential platform for development communication, allowing for real-time 
interaction and feedback. Today, development communication in Nigeria encompasses various 
approaches, including participatory communication, community-driven initiatives, and the use of 
social media to engage citizens. This shift towards more inclusive communication strategies reflects a 
growing recognition of the importance of local knowledge and community participation in 
development processes.
Participatory communication emphasizes the involvement of community members in the development 
process. This approach recognizes that local people are best positioned to identify their needs and 
contribute to solutions. Social media facilitates this participatory approach by providing platforms for 
dialogue and collaboration.

Community-driven initiatives leverage local resources and knowledge to address development 
challenges. Social media serves as a tool for mobilizing community members, sharing success stories, 
and fostering collaboration among various stakeholders, including government agencies, NGOs, and 
local communities. Social media has become an essential tool for raising awareness about critical 
social, economic, and environmental issues in Nigeria. Its ability to disseminate information quickly 
and reach a wide audience makes it an effective medium for development communication.

One of the most notable examples of social media's role in raising awareness is its use during the 
COVID-19 pandemic. The Nigeria Centre for Disease Control (NCDC) leveraged platforms like 
Twitter and Facebook to share updates on infection rates, preventive measures, and vaccination 
campaigns (Obi-Ani et al. 45). These platforms enabled the NCDC to reach millions of Nigerians, 
including those in rural areas, with timely and accurate information. During the pandemic, various 
health organizations collaborated with social media influencers to amplify their messages. For instance, 
campaigns featuring popular Nigerian celebrities helped to break down barriers and encourage 
vaccination among hesitant populations. The use of relatable figures in health communication proved 
effective in reaching younger audiences who are more active on social media.

Research indicates that social media campaigns that incorporate storytelling and personal narratives 
resonate more with audiences (Holt et al. 34). For example, health campaigns that featured testimonials 
from individuals who recovered from COVID-19 were particularly impactful, as they humanized the 
statistics and made the threat more relatable.
Social media has also been used to raise awareness about environmental issues in Nigeria. Campaigns 
like #CleanUpNigeria and #StopGasFlaring have gained traction on platforms like Twitter and 
Instagram, drawing attention to issues such as pollution, deforestation, and climate change 
(Akinfemisoye 80). These campaigns have not only raised awareness but also mobilized citizens to take 
action, such as participating in clean-up exercises and advocating for policy changes.

The increased visibility of environmental issues through social media has led to tangible actions, such as 
community clean-up events and petitions for stricter environmental regulations. These grassroots 
movements have demonstrated the power of social media to inspire collective action and drive change 
at the local level. The #StopGasFlaring campaign, which highlights the environmental and health 
impacts of gas flaring in Nigeria, gained momentum through social media. Activists used visual 
content, including infographics and videos, to illustrate the detrimental effects of gas flaring on local 
communities. The campaign successfully engaged citizens and prompted discussions about energy 
policies and environmental justice.
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Social Media as a Tool for Driving Social Change
Social media has been a catalyst for social change in Nigeria, empowering citizens to challenge 
systemic injustices and advocate for reform. The #EndSARS movement, which called for an end to 
police brutality, is a notable example of social media's role in driving social change. The movement 
gained momentum on Twitter, with users sharing personal stories, organizing protests, and demanding 
accountability from the government (Akinfemisoye 78). The hashtag #EndSARS trended globally, 
drawing international attention to the issue and putting pressure on the Nigerian government to take 
action.
The global reach of the #EndSARS movement highlights the interconnectedness of social justice issues. 
Activists outside Nigeria used their platforms to amplify the voices of those within the country, leading 
to a broader conversation about police brutality and human rights violations worldwide. International 
media coverage of the #EndSARS protests played a significant role in raising awareness and garnering 
support from global audiences. News outlets reported on the brutality faced by protesters, further 
amplifying calls for justice and accountability.

Social media has also been used to advocate for gender equality and women's empowerment in Nigeria. 
Campaigns like #ArewaMeToo and #WomenInPoliticsNG have gained traction on platforms like 
Twitter and Facebook, drawing attention to issues such as gender-based violence, discrimination, and 
underrepresentation of women in politics (Ajayi and Adeyeye 25). These campaigns have not only 
raised awareness but also mobilized citizens to take action, such as signing petitions and participating in 
protests.

The involvement of social media influencers in these campaigns has played a significant role in 
reaching wider audiences and fostering discussions around gender issues. Influencers have the ability to 
shape public opinion and drive engagement, making them valuable allies in the fight for gender equality. 
The #ArewaMeToo campaign, which emerged in response to incidents of sexual violence in Northern 
Nigeria, utilized social media to create a safe space for survivors to share their stories. The campaign 
gained traction as individuals began to share their experiences, leading to increased awareness and calls 
for policy changes to protect women and girls.

Social media has become a platform for youth engagement and activism in Nigeria. Young people are 
using social media to voice their concerns, organize events, and advocate for change on various issues, 
including education, health, and governance.The youth demographic in Nigeria is significant, with a 
large percentage of the population being under 30. This demographic is increasingly using social media 
to engage in activism and advocate for their rights. Platforms like Twitter and Instagram provide a space 
for youth to express their opinions and mobilize support for causes they care about.

The #NotTooYoungToRun campaign sought to lower the age limit for political candidates in Nigeria. 
Through strategic use of social media, the campaign garnered widespread support and ultimately led to 
the successful passage of a bill that reduced the age requirement for running for office. This campaign 
exemplifies how social media can empower young people to influence political processes.

The Use of Social Media for Community Mobilization
Social media platforms have facilitated community mobilization for development initiatives, enabling 
stakeholders to coordinate activities, share resources, and engage communities. Grassroots 
organizations and NGOs have leveraged social media to mobilize communities for development 
initiatives. For example, organizations like the Clean Water Initiative and the Education for All 
Campaign use Facebook groups and WhatsApp to coordinate activities, share resources, and engage 
stakeholders (Ajayi and Adeyeye 23). This has enhanced the effectiveness of development programs by 
fostering collaboration and participation at the local level.
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The Clean Water Initiative utilized social media to raise awareness about water scarcity in rural areas. 
Through targeted campaigns, they were able to mobilize community members to participate in water 
purification workshops and advocate for clean water access in their localities.
The impact of the Clean Water Initiative can be accessed through community surveys that measure 
changes in water access and quality. Additionally, tracking participation rates in workshops and 
community events provides insight into the effectiveness of social media as a mobilization tool.

Social media has also been used for crowdfunding and resource mobilization in Nigeria. Platforms like 
GoFundMe and Twitter have enabled individuals and organizations to raise funds for development 
projects, such as building schools, providing clean water, and supporting victims of natural disasters 
(Akinfemisoye 85). This demonstrates the potential of social media to mobilize resources and support 
development initiatives. Several successful crowdfunding campaigns have emerged from social media 
efforts, showcasing the ability of individuals to rally support for community projects. 

Analyzing crowd funding trends reveals patterns in successful campaigns, including the use of 
compelling narratives, visual storytelling, and engagement with potential donors. Understanding these 
trends can help organizations design more effective campaigns in the future.
Social media facilitates community engagement by providing platforms for feedback and dialogue 
between citizens and stakeholders. This two-way communication is essential for ensuring that 
development initiatives meet the needs of the community. Feedback mechanisms allow organizations to 
gather insights from community members, enabling them to adjust their programs based on local needs 
and preferences. Social media platforms serve as valuable tools for collecting feedback through polls, 
surveys, and open discussions.

The Education for All Campaign utilized social media to solicit feedback from parents and students 
regarding educational needs in their communities. By actively engaging with stakeholders, the 
campaign was able to refine its approach and implement programs that directly addressed the concerns 
raised by the community.

The Role of Social Media in Raising Awareness
Social media has also been instrumental in promoting educational initiatives and literacy campaigns 
across Nigeria. Organizations and individuals use platforms to share educational resources, promote 
l i teracy programs,  and raise  awareness  about  the importance of  educat ion.
Non-governmental organizations (NGOs) have effectively utilized social media to promote literacy 
programs and educational initiatives. For example, the “Read for Life” campaign leveraged social 
media to encourage reading among children and young adults. Through engaging content, including 
book recommendations and reading challenges, the campaign fostered a culture of reading and learning. 
The success of such campaigns can be measured through increased engagement metrics, including 
likes, shares, and comments, as well as the number of participants in reading challenges. Surveys 
conducted post-campaign often reveal an increase in reading habits among target demographics.

Case Study 1: Twitter and the #EndSARS Movement
Overview
The #EndSARS movement was a decentralized, youth-led social movement in Nigeria that gained 
global momentum in October 2020. It called for the abolition of the Special Anti-Robbery Squad 
(SARS), a notorious police unit accused of extortion, torture, unlawful arrests, and extrajudicial 
killings, particularly targeting young Nigerians. The movement gained momentum on Twitter, where 
users shared personal stories, organized protests, and demanded accountability from the government. 
The hashtag #EndSARS trended globally, drawing international attention to the issue and putting 
pressure on the Nigerian government to take action.
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Key Causes of the Protests 
1. Police Brutality & Extrajudicial Killings; SARS officers were widely accused of profiling, harassing, 
and killing young people, often under the guise of fighting cybercrime. 
2. Systemic Corruption & Impunity; Despite previous government promises to reform SARS, abuses 
continued unchecked. 
3. Socioeconomic Frustrations; The movement also reflected broader anger over unemployment, poor 
governance, and lack of opportunities for Nigerian youth. 

Major Events of the 2020 Protests 
Massive Nationwide Demonstrations– Thousands of Nigerians protested in major cities (Lagos, 
Abuja, Port Harcourt, etc.) and internationally (UK, US, Canada). 

Social Media & Digital Activism- The hashtag #EndSARS trended globally, with celebrities, activists, 
and diaspora Nigerians amplifying demands.
Lekki Toll Gate Shooting: (October 20, 2020) The Nigerian military opened fire on unarmed 
protesters at Lekki Toll Gate in Lagos, leading to deaths and injuries. The government initially denied 
the shootings, but evidence (including live streams and CNN investigations) confirmed the violence. 

Government Response 
SARS Disbanded (October 11, 2020)– The government announced the dissolution of SARS but 
replaced it with SWAT (Special Weapons and Tactics Team), which protesters rejected as insufficient. 
Judicial Panels & Compensation – Some states set up panels to investigate police brutality, with 
victims receiving compensation. However, many cases remain unresolved. 
Crackdown on Protesters– Authorities arrested activists, froze bank accounts (e.g., using the Central 
Bank's “No Debit” order), and targeted organizers like Modupe Odele (a lawyer aiding protesters). 
Legacy & Impact

Global Attention – The movement drew international condemnation and solidarity, with support from 
Beyoncé, Rihanna, the UN, and Amnesty International. 
Youth Political Awakening– It inspired a new wave of activism, with increased demands for good 
governance, accountability, and electoral reforms. 
Ongoing Struggles– Despite SARS being disbanded, police brutality persists under other units, and 
many activists continue to face harassment. 

Analysis

1. Raising Awareness: Twitter served as a platform for raising awareness about police brutality in 
Nigeria. Users shared videos, photos, and personal testimonies, humanizing the issue and making it 
relatable to a global audience. The platform's real-time nature allowed for rapid dissemination of 
information, ensuring that the movement gained traction quickly.

2. Mobilizing Communities: Twitter enabled organizers to coordinate protests and mobilize 
supporters across Nigeria. Hashtags like #EndSARS and #EndPoliceBrutality were used to unify the 
movement and amplify its message. The platform also facilitated crowdfunding efforts, with users 
donating money to support protesters and cover legal fees.

3. Driving Social Change: The global attention generated by the #EndSARS movement on Twitter 
forced the Nigerian government to address the issue. While the movement did not achieve all its goals, it 
succeeded in bringing police brutality to the forefront of national discourse and prompting reforms 
within the police force.
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Justifications 
The #EndSARS movement aligns with social movement theory, as it demonstrates how Twitter can 
facilitate collective action and advocacy. The platform's ability to amplify voices and mobilize 
communities reflects the principles of participatory communication, where citizens actively engage in 
the development process. Additionally, the movement's success in raising awareness and driving social 
change justifies the application of development communication theory.
Case Study 2: Facebook and COVID-19 Awareness Campaigns

Overview
The COVID-19 pandemic triggered a massive global response on social media, with Facebook playing 
a pivotal role in disseminating accurate information, combating misinformation, and promoting public 
health guidelines. Governments, health organizations, and NGOs leveraged Facebook's vast reach to 
run awareness campaigns, encourage vaccinations, and support communities during lockdowns. The 
Nigeria Centre for Disease Control (NCDC) used Facebook to share updates on infection rates, 
vaccination campaigns, and safety guidelines. The platform's wide reach and interactive features made 
it an effective tool for engaging citizens and combating misinformation.

Key Components of COVID-19 Awareness Campaigns on Facebook
1. Information Dissemination & Myth-Busting 
- Fact-Checking Initiatives: Facebook partnered with WHO, CDC, and local health agencies to flag and 
remove false claims about COVID-19 treatments (e.g., "drinking bleach cures COVID"). 
- Pop-up Alerts: Users searching for COVID-related terms saw verified information from trusted 
sources. 
- Live Q&A Sessions: Health experts, including Dr. Anthony Fauci and WHO representatives, hosted 
live discussions to answer public questions. 

2. Promoting Preventive Measures 
-PSA Ads & Graphics: Governments and NGOs ran targeted ads on mask-wearing, hand hygiene, and 
social distancing. 
- Interactive Content: Polls, quizzes, and shareable infographics helped spread awareness in an 
engaging way. 
- Hashtag Campaigns: Movements like #MaskUp, #StayHome, and #Flatten The Curve went viral, 
encouraging compliance with safety protocols. 

3. Vaccine Education & Encouragement 
- Vaccine Finder Tools: Facebook integrated vaccine locator features in some regions, directing
users to nearby vaccination centres. 
- Influencer & Celebrity Endorsements: Public figures like Dolly Parton and Amitabh Bachchan shared 
their vaccination experiences to reduce hesitancy. 
- Community Support Groups: Local pages provided updates on vaccine availability and debunked 
conspiracy theories. 

4. Mental Health & Community Support
- Resource Sharing: Mental health organizations promoted hotlines, meditation guides, and coping 
strategies for pandemic-related stress. 
- Local Aid Networks: Facebook Groups became hubs for food distribution, blood donation drives, and 
mutual aid during lock downs. 

5. Combating Misinformation & Hate Speech 
- Algorithm Adjustments: Facebook down ranked false claims and banned harmful groups spreading 
COVID conspiracy theories. 
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- Transparency Reports: The platform published data on removed posts and fake accounts linked to 
misinformation. 

Impact & Challenges
Positive Outcomes: 
-Increased public awareness of safety measures. 
-Higher vaccine uptake in regions with strong digital campaigns. 
-Strengthened community resilience through online support networks. 

Challenges: 
-Misinformation still spread rapidly despite moderation efforts. 
-Algorithmic biases sometimes amplified sensationalist content over factual updates. 
-Digital divide limited access to rural and low-income populations. 

Facebook's COVID-19 awareness campaigns demonstrated the power of social media in public health 
communication. While effective in reaching billions, the fight against misinformation highlighted the 
need for better tech policies, media literacy, and equitable information access.
 
Analysis of Situation in Nigeria.
1. Disseminating Information: Facebook allowed the NCDC to share timely and accurate information 
about COVID-19 with millions of Nigerians. The platform's algorithm ensured that posts reached a 
wide audience, including those in rural areas with limited access to traditional media.

2. Combating Misinformation: Facebook's fact-checking features and partnerships with 
organizations like Africa Check helped to combat misinformation about the virus. For example, false 
claims about vaccines and treatments were flagged and debunked, ensuring that citizens had access to 
reliable information.

3. Engaging Communities: Facebook's interactive features, such as live videos and comment sections, 
enabled the NCDC to engage directly with citizens. This two-way communication fostered trust and 
encouraged compliance with safety guidelines. The platform also facilitated community-driven 
initiatives, such as local clean-up exercises and mask distribution campaigns.

Justifications 
The use of Facebook for COVID-19 awareness campaigns aligns with development communication 
concept as it demonstrates how the platform can be used to promote public health and improve quality of 
life. The emphasis on two-way communication and community engagement reflects the principles of 
participatory communication. Additionally, the campaign's success in combating misinformation 
justifies the application of misinformation theory.
Challenges and Recommendations

Challenges of Social Media in Development Communication
Despite its potential, social media use in development communication is not without challenges.
Misinformation and fake news are significant concerns, as they can undermine the credibility of 
development campaigns (Obi-Ani et al. 50). For example, during the COVID-19 pandemic, false 
information about vaccines and treatments circulated on social media, leading to vaccine hesitancy and 
public confusion (Obi-Ani et al. 55). Addressing this challenge requires promoting digital literacy and 
fact-checking initiatives.
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Efforts to combat misinformation include partnerships between social media platforms and fact-
checking organizations. Initiatives aimed at educating users about identifying credible sources and 
verifying information can help mitigate the spread of false information.

Media literacy programs that teach individuals how to critically evaluate information sources are 
essential in combating misinformation. Schools, NGOs, and community organizations can play a role in 
implementing these programs.

The digital divide limits access to social media in rural areas, where internet penetration remains low 
(Akinfemisoye 82). This creates disparities in access to information and participation in development 
initiatives. Expanding internet access and promoting digital inclusion are essential to addressing this 
challenge.

Government and private sector initiatives aimed at expanding internet infrastructure in rural areas can 
help bridge the digital divide. Community-based programs that provide training on using digital tools 
can also empower individuals to participate in online development initiatives.
Several NGOs have launched initiatives to provide internet access in rural communities. For instance, 
the “Connect Nigeria” project aims to establish internet connectivity in underserved areas, enabling 
residents to access information and participate in online discussions.

Regulatory issues, such as government restrictions on social media use, also pose a threat to its 
effectiveness as a communication tool. For example, the Nigerian government's suspension of Twitter 
in 2021 raised concerns about freedom of expression and access to information (Omenugha and 
Uzuegbunam 120). Advocating for policies that protect freedom of expression online is crucial to 
addressing this challenge.

Civil society organizations play a vital role in advocating for digital rights and freedom of expression. 
Engaging in dialogue with policymakers and raising public awareness about the importance of an open 
internet can help safeguard these rights.

Effective advocacy strategies include coalition-building among civil society organizations, public 
campaigns highlighting the importance of digital rights, and engagement with international human 
rights organizations to apply pressure on local governments.

Recommendations
To maximize the potential of social media in development communication, stakeholders must address 
these challenges.
Promoting digital literacy is essential to combating misinformation and ensuring that citizens can 
critically evaluate information on social media. This includes educating users about fact-checking, 
identifying fake news, and using social media responsibly.

Implementing educational programs in schools and communities can enhance digital literacy. 
Workshops and online courses can equip individuals with the skills needed to navigate the digital 
landscape effectively. Collaborations between NGOs and educational institutions can facilitate the 
development of digital literacy curricula tailored to local contexts. This approach ensures that 
educational programs are relevant and accessible to diverse audiences.

Expanding internet access to underserved areas is crucial to bridging the digital divide and ensuring that 
all Nigerians can benefit from social media. This requires investments in infrastructure and policies that 
promote digital inclusion. Collaborations between government agencies and private companies can 
accelerate the rollout of internet infrastructure in rural areas. Innovative solutions, such as community 
Wi-Fi networks, can also provide access to underserved populations.

Page //99

Daniel Tozabye BAWATHE ROLE OF SOCIAL MEDIA IN PROMOTING DEVELOPMENT COMMUNICATION IN NIGERIA: 
FACEBOOK AND TWITTER AS CASE STUDIES



Community Wi-Fi initiatives, such as those implemented by local NGOs in partnership with tech 
companies, have successfully provided internet access to rural communities. These programs often 
include training sessions to educate residents on how to use the internet effectively.
Advocating for policies that protect freedom of expression online is essential to addressing regulatory 
concerns. This includes opposing restrictions on social media use and promoting transparency in 
government communication.

Engaging a wide range of stakeholders, including civil society organizations, media practitioners, and 
the general public, can create a united front in advocating for policy reforms that support digital rights. 
Effective strategies for stakeholder engagement include hosting public forums, conducting awareness 
campaigns, and utilizing social media to mobilize support for policy reforms.

Conclusion
Social media has transformed the landscape of development communication in Nigeria, offering new 
opportunities for raising awareness, driving social change, and mobilizing communities. While 
challenges such as misinformation and digital divides persist, the potential of social media to promote 
sustainable development cannot be overlooked. By addressing these challenges and leveraging the 
strengths of social media, Nigeria can harness its power to achieve its development goals.
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