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Abstract

The study explores the integration of Al into digital
evangelization. It main goal is to emphasize its role in
content creation, audience engagement, and personalized
outreach. Using a qualitative approach, the research
analyzes scholarly articles, case studies, and expert insights
to evaluate AI’s effectiveness in religious organizations.
Among the findings of this paper are that, Al-driven tools like
chatbots, recommendation algorithms, and language models
enhance evangelization. It does this by increasing
accessibility, fostering interactive faith discussions, and
providing personalized spiritual guidance. The paper unveils
also that, while Al offers significant benefits, there are ethical
concerns that need to be put into consideration. One of such
is the tendencies for misinformation. There is also the
potential loss of human touch in ministry which as well
requires careful consideration. The study concludes that Al is
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another laudable innovation of our globalized 21st century
that should be exploited for the enhancement of the Church
mission of evangelization. It recommends however that; Al
should be used responsibly to not only maintain theological
integrity but also the human connection in faith
communities.

Keywords: Integration, AI, Christian Evangelism,
Interactive Faith, Ethical Consideration

Introduction

The rapid advancement of technology has significantly
reshaped various aspects of human life, including religious
practices. Traditionally, evangelization relied on face-to-
face interactions, print media, and broadcasting. However,
with the rise of digital platforms, religious organizations
have embraced online tools to reach a global audience.
Artificial Intelligence (AI) has further transformed these
efforts by introducing Al-driven tools such as chatbots,
recommendation algorithms, and automated content
generators. These technologies enhance digital
evangelization by making religious teachings more
accessible and personalized. As faith-based organizations
increasingly adopt Al-powered solutions, it becomes
crucial to examine both the opportunities and ethical
challenges they present.! Digital evangelization refers to
the use of platforms such as social media, websites,
podcasts, and mobile applications to share religious
messages, foster faith communities, and provide spiritual
guidance.? Social media, in particular, has expanded the
scope of evangelization, enabling ministries to engage with
a broader audience in real time. Platforms such as
Facebook, YouTube, and X (formerly Twitter) allow
churches to livestream services, host discussions, and
distribute  devotional content, thus overcoming
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geographical barriers.® The incorporation of Al into digital
evangelization enhances these efforts by automating
interactions, personalizing outreach, and optimizing
engagement strategies. Al-driven chatbots can provide
instant responses to faith-related inquiries, guiding seekers
toward relevant biblical teachings and spiritual resources.*
Additionally, Al-powered recommendation systems
analyze user preferences to suggest sermons, scriptures,
and faith-based content tailored to individual needs.’
These advancements have increased accessibility and
engagement. However, concerns regarding
misinformation, doctrinal accuracy, and the potential loss
of human touch in spiritual counseling must be addressed.®

As Al continues to shape digital evangelization, it is
imperative to balance technological efficiency with
theological integrity. Faith communities must critically
assess the ethical implications of Al-driven evangelization
to ensure that automation does not replace the human
elements of pastoral care and discipleship. This study
explores the transformative role of AI in digital
evangelization, examining its benefits, challenges, and the
need for responsible implementation within faith-based
digital ministries.”

The Rise of Al in Digital Platforms

Artificial Intelligence (AI) has become an integral part of
digital platforms, revolutionizing sectors such as
commerce, education, healthcare, and religious
engagement. Al's ability to process vast amounts of data,
recognize patterns, and generate human-like responses has
significantly enhanced digital interactions, making them
more personalized and efficient. Religious organizations
and ministries increasingly adopt Al to optimize outreach
efforts and foster online faith communities.® The
expansion of Al-driven technologies is evident in the
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widespread use of machine learning algorithms, natural
language processing (NLP), and automation tools. Social
media platforms utilize Al to analyze user behavior,
suggest relevant content, and facilitate targeted
communication.” In digital evangelization, these
technologies enable ministries to tailor faith-based
messages to individual preferences, thereby enhancing
audience engagement.'® Al-powered tools such as chatbots
and virtual assistants allow faith communities to provide
real-time support, answering theological inquiries and
offering spiritual guidance around the clock.'! One of the
most significant applications of Al in digital evangelization
is content generation. Al can assist in creating sermons,
devotional messages, and scripture-based reflections,
ensuring a steady flow of faith-oriented content across
multiple platforms. Recommendation algorithms further
personalize religious experiences by suggesting relevant
sermons, worship songs, and prayer resources based on
users’ previous interactions.!? These capabilities enable
religious organizations to maintain an active and engaging
online presence, reaching audiences who might not have
access to traditional church settings.’®> Despite the
advantages AI brings to digital platforms, its rise also
presents challenges. Ethical concerns regarding
misinformation, biased algorithms, and the potential
depersonalization of spiritual interactions must be
addressed. While AI enhances accessibility and
engagement, it cannot replace the human touch essential
to faith-based counseling and pastoral care.'* Therefore,
religious organizations must strike a balance between
leveraging AI's capabilities and preserving the authenticity
of human-driven spiritual interactions.

The integration of AI in digital evangelization has
transformed the way religious messages are disseminated
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and received. Among the objectives of this paper are
therefore to: (a) examine the role of Al in enhancing digital
evangelization through automated responses,
personalized outreach, and optimized engagement
strategies; (b) analyze the effectiveness of Al-driven
tools—such as chatbots, recommendation algorithms, and
Al-powered content generators—in faith-based digital
platforms; (c) evaluate the impact of AI on audience
engagement and accessibility in online faith communities,
particularly in reaching marginalized or geographically
distant individuals; (d) Identify ethical concerns related to
Al-driven evangelization, including misinformation,
doctrinal accuracy, and the risk of depersonalized spiritual
interactions; (e) provide recommendations for the
responsible integration of Al in evangelization while
ensuring theological integrity and preserving the human
aspect of pastoral care.

Al in Digital Evangelization: An Overview

The emergence of Artificial Intelligence (AI) as a
transformative force in digital evangelization has
redefined the means by which religious organizations
engage with believers and seekers. Al-powered tools,
including machine learning, natural language processing
(NLP), and automation, facilitate content generation,
audience engagement, and faith-based counseling. While
Al offers opportunities for efficiency and accessibility, its
application in religious outreach raises ethical and
theological concerns regarding doctrinal accuracy,
spiritual depth, and data privacy.'® Al, in the context of
religious outreach, refers to the deployment of machine
learning and NLP technologies to automate faith-based
communication, enhance digital engagement, and
personalize spiritual experiences.'® The scope of Al in
evangelization extends across multiple domains:
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Al-Driven Content Creation: Al generates sermons,
prayers, and devotional materials, utilizing text and speech
synthesis to produce multimedia content.!”

Chatbots and Virtual Assistants: Al chatbots provide
theological guidance, spiritual counseling, and scripture-
based recommendations, ensuring continuous availability
for faith-based interactions.'®

Al in Social Media Evangelization: Al algorithms
analyze user preferences to personalize faith-based
content, increasing engagement and outreach
effectiveness.!’

Al in Church Administration: Al enhances worship
experiences through voice recognition and multilingual
translation tools, facilitating inclusive religious services.?

Ethical and Doctrinal Considerations: Al raises
concerns about theological integrity, depersonalization of
faith interactions, and algorithmic biases. Religious
organizations must ensure doctrinal accuracy in Al-
generated content.?!

Evolution of Evangelization Through Technology
Evangelization has historically adapted to technological
advancements, from oral traditions to digital media. The
integration of Al marks the latest phase in this progression,
enhancing accessibility and engagement.?> Early
evangelization relied on oral teachings, scriptures, and
personal testimonies. The printing press revolutionized
religious communication by enabling mass production of
the Bible and other texts. This according to Eisenstein, was
referred to as the Traditional Evangelization Methods.??
The 20th-century adoption of radio and television
expanded religious outreach. This birthed the Broadcast
Evangelization. Figures like Billy Graham used television
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broadcasts for global evangelization, shifting from
localized missionary work to mass media influence.?* The
next phase is the internet enabled real-time faith-based
interactions through websites, podcasts, and social media
platforms. This is the era of Digital Evangelization and Al
This digital enabled evangelization allowed churches to
reach global audiences.”® Al now personalizes digital
evangelization by automating sermon generation and
providing instant responses to theological inquiries.?®

Key Roles of Al in Digital Evangelization

With the aid of digital tools, Faith-Based Contents are
being generated in different platform. Al has thus played a
crucial role in religious content creation by producing
articles, sermons, and multimedia resources efficiently.
However, concerns regarding theological precision and
ethical implications persist.?”’” In the same vein, Al-
Generated Religious Articles are now readily available for
evangelical purpose. Al tools, such as language models,
analyze religious texts to generate devotionals and
theological reflections.?® While these tools offer efficiency,
human oversight is essential to maintain doctrinal
consistency.?’ Al-Assisted Sermon Preparation: Al assists
clergy by structuring sermon drafts and analyzing
scriptural themes. Although Al optimizes sermon delivery,
it lacks the spiritual depth inherent in human pastoral
experience.®® There are litanies of Al aided Multimedia that
promotes Christian evangelism today. Some of these
includes, Al enhances video sermon production, religious
animations, and worship music composition. There are
also, Text-to-speech tools that facilitate audiobook
narration and increasing accessibility for visually impaired
believers.3!
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AlI-Driven Audience Engagement

Al optimizes audience engagement by analyzing data
patterns and personalizing outreach strategies. While Al
enhances targeted evangelization, it also raises concerns
about data privacy and algorithmic bias.?* AI Analytics in
Religious Outreach: Al examines user demographics,
engagement patterns, and sentiment analysis to refine
digital evangelization efforts.>®* Personalized Content
Recommendation: Al suggests Bible verses, sermons, and
religious articles tailored to individual user preferences,
improving faith-based engagement.>* Al Chatbots in Faith
Discussions: Al-powered chatbots provide instant spiritual
guidance and theological responses. While they improve
accessibility, critics argue that they lack emotional depth
and pastoral sensitivity.>®

Al Tools and Technologies Used in
Evangelization

Among the AI tools and technologies used in
Evangelization is the Chatbots for Faith-Based Counseling
and Inquiries. The use of Al-powered chatbots in religious
counseling has transformed how believers seek guidance
and theological insights. These virtual assistants provide
immediate responses to spiritual questions, personalized
scripture-based advice, and emotional support. Al chatbots
serve as digital faith advisors, helping individuals who may
not have access to religious leaders.?® Chatbots provide
Scriptural Guidance by analyzing theological databases
and direct users to relevant Bible passages for
encouragement and spiritual insight. It also offers
emotional and spiritual support by providing comforting
messages and prayers for individuals facing stress, grief, or
personal struggles. Chatbots can as well deliver
personalized devotional content; analyzing user
interactions to recommend tailored devotionals, prayers,
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and faith-based reflections.?” For instance, chatbots such as
Bible Bot and Jesus Al utilize natural language processing
to provide biblical teachings and respond to theological
inquiries. Indeed, various religious organizations have
adopted AI chatbots to enhance digital evangelization:
There is the Pope Francis' Al Initiative which the Vatican
has explored to promote interfaith dialogue and ethical Al
applications in religious contexts. There is also the
YouVersion’s Al Bible Assistant: This Al-powered chatbot
assists users in navigating biblical texts, offering
interpretations and devotional recommendations. Bryson
notes that, despite their benefits, AI chatbots face
challenges such as theological inaccuracies, ethical
concerns, and the lack of human empathy in faith-based
counseling.3®

There is the recommendation algorithms used for
personalizing scripture and sermons. This Al-driven
recommendation systems have reshaped digital
evangelization by delivering personalized religious
content. These algorithms analyze user behavior,
engagement history, and demographics to suggest
scripture, sermons, and devotionals. Machine learning and
natural language processing (NLP) enhance user
experiences, ensuring spiritually relevant content.
However, concerns regarding algorithmic bias, theological
integrity, and data privacy remain significant.®® The
recommendation algorithms use different filtering
techniques to personalize faith-based content. According
to Jones and Roberts, it uses the collaborative filtering to
suggests content based on user behavior, such as
frequently read Bible verses or watched sermons. Its
content-based filtering is used to match users with faith-
based materials that aligned with their thematic interests.
While its hybrid models combine collaborative and



214 | EKPOMA REVIEW

content-based filtering for more accurate
personalization.”® Recommendation Algorithms uses
Platforms like YouVersion Bible App and SermonAudio Al
to recommend scripture, devotionals, and sermons based
on users' reading habits.*

Al-driven recommendation systems offer various
applications such as, Personalized Scripture Readings. This
suggests Bible verses and devotionals tailored to users’
spiritual journeys. There is also the Curated Sermons and
Podcasts that recommends sermons from pastors or
theological perspectives that align with user interests.
Customized Faith-Based Learning is as well an Al-powered
app that provide structured Bible study plans, dynamically
adjusting content based on user engagement. By adapting
content to individual spiritual needs, Al recommendation
algorithms ensure believers remain engaged with relevant
religious materials. However, ethical concerns about
biased content curation and theological consistency
remain.** Al-Powered Language Models for Real-Time
Interactions are also available for Christian evangelism.
For example, advanced Al-powered language models, such
as OpenArl's ChatGPT and Google’s BERT, facilitate real-
time interactions in religious contexts. These models
support automated theological discussions, scripture-
based counseling, and multilingual faith-based
engagement. While AI language models improve
accessibility and efficiency, concerns persist regarding
their theological accuracy, ethical use, and Al-generated
spiritual responses.

Al language models use machine learning to interpret
religious texts and generate responses based on theological
databases. With the use of Al-powered ML, the
Interpreting User Queries analyze user questions and
generates responses rooted in scripture.”® There is the
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Facilitating Real-Time Faith-Based Conversations Al
chatbots which engage users in theological discussions. Al
enhances access to religious content by providing
translations in multiple languages. For instance, Al-
powered chatbots embedded in religious apps assist users
in answering biblical questions, suggesting prayers, and
offering theological explanations. There is an Automated
Prayer Assistance such as, Abide and Hallow that generate
prayer suggestions based on users' spiritual needs. Virtual
Bible Study Assistants help users interpret scripture and
compare translations. Live Sermon Interaction and Q&A
models enable real-time engagement during online church
services by responding to queries and summarizing key
sermon points.** These Al-powered models enhance faith-
based discussions, making religious interactions more
dynamic. However, the limitations of Al in theological
interpretation and ethical concerns about Al-generated
religious advice remain significant challenges.*

Benefits of Al in Evangelization

The integration of Artificial Intelligence (AI) into
evangelization has revolutionized how faith-based content
is disseminated, making religious teachings more
accessible and interactive. Al has enabled believers to
engage with faith through personalized spiritual guidance,
interactive discussions, and Al-powered educational tools.
Al offers numerous benefits, that gives ease to Christian
evangelism in today’s digital age. Some of these benefits
are highlighted below:

Firstly, Al-powered digital tools increased accessibility
to Faith-Based Content. This is AI's most significant
contributions to evangelization. Smiths notes that, Al-
driven platforms provide believers with instant access to
scriptures, sermons, and devotional materials, breaking
traditional barriers to spiritual engagement.*® Al tools,
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including chatbots, translation software, and personalized
recommendation systems, ensure that individuals can
access faith-based resources regardless of their location or
language proficiency. However, scholars caution that the
digital divide and concerns about the authenticity of Al-
generated religious content must be addressed.*

Secondly Al-powered digital tools enhance access to
religious teachings. AI has improved access to religious
content through various technological innovations. For
example, applications such as the YouVersion Bible App
and Quran.com employ Al to recommend scripture
readings tailored to users’ preferences, allowing for more
structured and engaging interactions with religious texts.*®
Al-Generated Sermons and Devotionals enables the
personalization of devotionals and sermon outlines
thereby helping individuals deepen their faith through
customized spiritual guidance. Automated Translations
and Voice Assistants such as Google’s Al Translator,
facilitate access to religious texts in multiple languages,
broadening the reach of faith-based teachings. These
advancements ensure that individuals across different
cultures and linguistic backgrounds can engage with
scripture and theological discussions.*

Ethical Concerns and Challenges in AI-Driven
Evangelization

The increasing use of Artificial Intelligence (AI) in digital
evangelization has introduced various ethical challenges
that must be critically examined. While Al-powered tools
enhance the accessibility and efficiency of religious
content, they also raise significant concerns about
misinformation, doctrinal inaccuracies, and the
diminishing role of human interaction in spiritual
counseling. This paper explores these concerns by
highlighting the risks associated with Al-generated
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religious content, the reduction of human touch in pastoral
care, and the need for maintaining theological integrity in
Al-driven evangelization.

Firstly, privacy and data Security must be emphasized.
According to Jones and Roberts, Al-driven evangelization
relies on user data collection, raising concerns about data
protection and informed consent.*°Another area of ethical
concern is the case of algorithmic bias. Dyer notes in this
regard that, Al systems may unintentionally reinforce
specific religious perspectives, limiting theological
diversity.>! The Depersonalization of Faith is also of ethical
concern in Al-Driven evangelization. Savage points out
that, Al automation risks reducing spiritual interactions to
algorithm-generated messages, diminishing the personal
connection between faith leaders and believers.*>

Secondly, the Risk of Misinformation and Doctrinal
Inaccuracies cannot be totally ruled out of Al-powered
evangelism. Al-driven religious platforms have the
potential to disseminate theological teachings at an
unprecedented scale. However, they also pose risks of
misinformation and doctrinal inaccuracies due to their
reliance on data-driven algorithms rather than divine
inspiration or pastoral wisdom. Smith affirms this in his
comment that, the absence of spiritual discernment in Al
increases the likelihood of misinterpretations of scripture,
doctrinal bias, and theological errors.>® Several factors
contribute to the spread of misinformation in Al-powered
evangelization. In the first place, there is the tendency for
algorithmic bias and data limitations. According to Jones
and Roberts, Al systems are trained on pre-existing
theological data, which may reflect biased or incomplete
interpretations of Christian doctrine. If the training dataset
is limited to a particular denominational perspective, the
Al may unintentionally promote one theological view over
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others, leading to an imbalanced representation of
Christian teachings>*

Thirdly, lack of contextual understanding cannot also
be ruled out. In McLuhan explanation, unlike human
theologians, Al lacks spiritual discernment and contextual
awareness. It generates responses based on pattern
recognition rather than theological reasoning, which can
result in scripture being quoted out of context.>> For
example, an Al chatbot may cite Bible verses in a way that
distorts their intended meaning.

Fourthly, scholars have noted some sort of
Hallucinations in Al-Generated Content. According to
Bryson, Al language models sometimes generate false or
misleading theological statements due to their predictive
nature. These "hallucinations" can misrepresent Christian
teachings and mislead believers who rely on Al for spiritual
guidance.®® For example, some sermon-writing tools
powered by Al have produced messages that contradict
biblical teachings because they rely on statistical
correlations rather than divine inspiration. Savage note
also that, Faith-based AI Chatbots have provided incorrect
theological explanations on complex doctrines, such as the
Trinity and salvation, leading to confusion among
believers.”’McLuhan also highlights how Al-generated
translations and summaries of the Bible sometimes
oversimplify or distort scriptural meaning, which affects
doctrinal accuracy.>®

One should not also undermine the fact that, Al-
powered Evangelical tools reduce Human Touch in
Spiritual Counseling. Al-driven spiritual counseling has
increased accessibility to pastoral guidance, but it also
raises concerns about the diminishing role of human
interaction in faith-based support. Al lacks the empathy,
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discernment, and deeply personal connection required for
effective spiritual counseling. While Al-powered chatbots
and virtual pastors offer convenience and immediate
responses, they cannot replace the wisdom, emotional
intelligence, and pastoral care provided by human
religious leaders. McLuhan highlights some limitations of
Al in Spiritual Counseling to include; (1) Absence of
Empathy and Emotional Intelligence: Al can analyze text
and recognize sentiment but cannot experience emotions
or provide compassionate responses in a pastoral context.>”
(2) Lack of Spiritual Discernment: Al cannot engage in
prayer, seek divine wisdom, or apply theological reasoning
beyond data-driven responses. (3) Inability to Offer
Personalized Human Support: Spiritual struggles often
require personal mentorship, emotional support, and
prayerful guidance, which Al cannot fully provide.®® These
limitations highlight the irreplaceable role of human
spiritual counselors in faith communities. While AI can
supplement religious guidance, it cannot replace the depth
of human connection required in spiritual care.

Concluding Remarks

The integration of Artificial Intelligence (AI) in digital
evangelization has revolutionized the dissemination of
religious messages, engagement with scripture, and
interactions within faith communities. Al-driven tools such
as chatbots, recommendation algorithms, and language
models improve accessibility, personalization, and
efficiency in spreading the Gospel. However, this
technological advancement also raises concerns, including
the risk of misinformation, diminished human touch in
spiritual ~ counseling, and potential theological
inaccuracies.®® Despite the benefits Al brings in terms of
automation and outreach, it lacks spiritual discernment,
theological reasoning, and emotional intelligence—



220 | EKPOMA REVIEW

qualities that are indispensable for religious guidance.
Thus, achieving a balance between AI automation and
theological integrity is crucial. Al should serve as a
complement rather than a replacement for human-led
ministry, ensuring that doctrinal accuracy and pastoral
care remain at the forefront of faith-based interactions.
Ultimately, while Al presents promising opportunities for
evangelization, its implementation must be responsible
and ethical to preserve the authenticity and relational
depth of Christian teachings.®?

The adoption of Al in digital evangelization presents
both opportunities and challenges. Al-driven technologies
enhance accessibility by breaking geographical barriers
and providing round-the-clock spiritual support. Chatbots
and Al-powered assistants can answer theological
inquiries, recommend scripture, and facilitate interactive
discussions, making faith-based content more engaging
and personalized. Furthermore, Al-driven analytics help
religious organizations understand audience preferences,
enabling them to tailor content to individual spiritual
needs. However, the reliance on Al in evangelization raises
concerns regarding misinformation and the potential
dilution of theological authenticity. Unlike human spiritual
leaders, Al lacks moral reasoning and contextual
understanding, which could lead to the dissemination of
inaccurate or misinterpreted religious teachings.
Additionally, the depersonalization of spiritual
interactions may undermine the relational aspect of
ministry, as Al cannot fully replicate human empathy and
pastoral care.%

This study is significant in highlighting the dual impact
of Al in digital evangelization. It offers insights for
theologians, religious leaders, and digital missionaries on
how to responsibly integrate AI while maintaining
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theological integrity. By addressing both the opportunities
and ethical considerations, this research contributes to the
broader discourse on the intersection of faith and
technology, ensuring that Al is leveraged effectively for
spiritual growth and community-building

Recommendations

With the apparent lapses highlighted in Al-powered
Christian evangelization, it is crucial to strike a balance
between AI automation and theological integrity to ensure
that digital faith-based interactions remain spiritually
authentic and doctrinally sound. Theological integrity
refers to the consistent application of moral and spiritual
principles derived from religious beliefs. To optimize the
advantages of Al in digital evangelization while mitigating
potential risks, the following recommendations should be
considered:

a. Ensure Theological Oversight in Al-Generated Content:
Al-generated sermons, devotionals, and responses
should undergo review by theologians and religious
scholars before being disseminated. Faith-based Al
models must be trained using verified theological
sources to minimize doctrinal inaccuracies.

b. Maintain a Balance Between AI and Human Pastoral
Leadership: Al should function as a supplementary tool
rather than a substitute for human-led spiritual
counseling and theological guidance. Churches and
religious organizations should emphasize the
importance of personal relationships within faith
communities, ensuring that Al-driven interactions do
not replace human connection.

c. Develop Ethical Al Governance for Digital Ministry:
Religious organizations should establish AI ethics
committees to regulate and monitor Al's role in
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evangelization. Additionally, Al-powered religious
platforms must disclose the limitations of Al, ensuring
transparency in faith-based communication.

Enhance AI Literacy Among Faith Leaders and
Believers: Clergy and religious educators should receive
training on Al technology to comprehend its strengths
and limitations in ministry. Furthermore, believers
should be educated on the potential risks of Al-
generated religious content, equipping them to
critically assess and verify theological information.

Encourage Interdisciplinary Collaboration Between Al
Developers and Theologians: Al researchers and
religious scholars should collaborate to design faith-
based Al models that align with doctrinal accuracy
(Smith 99). Such interdisciplinary dialogue will foster
responsible Al frameworks that respect religious
traditions and theological values.®*
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