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Abstract 

This article investigates how Islamic prosperity theology influences entrepreneurial development 

in Nigeria. Using a constructivist framework and social learning theory, it examines how 

entrepreneurial knowledge forms and spreads within faith-based communities. Rather than 

focusing solely on institutional factors, the study highlights the transmission of Islamic teachings 

through mentorship, community-based learning, and digital adaptation, which collectively shape 

entrepreneurial mindsets. Data were collected through interviews and focus groups with forty 

participants from diverse backgrounds in Kano and Bauchi states. The analysis addresses regional, 

sectarian, gender, and generational variations and compares findings with Christian prosperity 

models. Key findings indicate that informal mentorship, women’s business networks, and digital 

platforms enhance access and foster inclusive entrepreneurship. Although challenges such as 

limited Shariah-compliant financial resources and inadequate infrastructure persist, communities 

are implementing innovative solutions and advocating for policy reforms. The article provides 

recommendations for educators, financial institutions, and policymakers, emphasizing curriculum 

integration and supportive regulatory frameworks. By elucidating faith-based knowledge 

transmission, the study offers new perspectives on the role of religion in entrepreneurship. Overall, 

Islamic prosperity theology shows significant potential to promote ethical, inclusive, and 

sustainable development in Nigeria and comparable contexts. 

 

Keywords: Islamic entrepreneurship, prosperity theology, epistemological didactics, faith-

based business, Shariah-compliant finance. 

 

 

Introduction 

Recent scholarship on economic development and entrepreneurship increasingly acknowledges 

the influence of faith-based paradigms. Such approaches foster ethical business practices, 

communal prosperity, and individual motivation (Ahmad & Fontaine, 2011). In Nigeria, where 

religious life is vibrant and socio-economic challenges persist, the intersection of faith and 

entrepreneurship holds both scholarly and practical significance (Ogunbado et al., 2020). Faith-
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inspired entrepreneurial activities have contributed to economic empowerment, poverty 

alleviation, and community-driven development throughout the country. 

 

This study advances the literature by moving beyond institutional analyses of Islamic finance to 

examine how Islamic prosperity teachings are taught and internalized through everyday 

mentorship, communal practice, and informal didactic strategies. These processes actively shape 

entrepreneurial mindsets and behaviors among Nigerian Muslims. For example, Jaiz Bank Plc, 

Nigeria’s first full-fledged Islamic bank established in 2012, operates in accordance with Shariah 

principles and provides interest-free loans and ethical financial services to entrepreneurs, 

particularly small and medium enterprises (SMEs). The bank’s emergence has expanded access to 

capital for both Muslim and non-Muslim entrepreneurs seeking Shariah-compliant financing.  

 

Studies have documented Jaiz Bank’s positive impact, especially in supporting female 

entrepreneurs, youth start-ups, and local businesses. This article investigates the epistemological 

didactics, the theory and method of teaching, of prosperity theology within Islam, conceptualized 

as the belief that faith can lead to material or financial well-being. It analyzes how Islamic 

knowledge and teaching practices influence entrepreneurial mindsets and activities among 

Nigerian Muslims. By situating this inquiry within Nigeria’s broader socio-economic context, the 

study evaluates the prospects and challenges of leveraging Islamic teachings for sustainable 

entrepreneurial development (Salam & Iliyasu, 2021). 

 
Statement of the Research Problem 

Nigeria has a vibrant religious and entrepreneurial environment. Yet key gaps remain. How does 

Islamic prosperity theology shape ethical, inclusive, and sustainable entrepreneurship? There is 

little knowledge of how Nigerian Muslim entrepreneurs learn and apply Islamic economic 

principles in business. Studies often overlook gender, youth, and digital innovation or lack 

comparisons with other religious groups. We know little about how Islamic values practically 

influence entrepreneurial thinking and community results. This study addresses these gaps by 

using Islamic economic theory, ethical entrepreneurship, and comparative models to clarify how 

religious values shape business practices and outcomes in Nigeria. 

 

To fill these gaps, this study uses a clear, qualitative approach. It combines interviews and focus 

groups with Nigerian Muslim entrepreneurs, Islamic scholars, and stakeholders to gather real-life 

experiences. Participants will be purposively selected to ensure diversity across gender, age, 

region, sector, and degree of entrepreneurial experience. Recruitment will use community 

organizations, business networks, and referrals to reach a broad, representative sample. Thematic 

analysis will follow Braun and Clarke's established procedures: first, transcribed data will be read 

multiple times for familiarization; then initial codes will be created, followed by the identification 

and review of themes across the dataset. Emerging themes will be refined through researcher 

triangulation and member checking to improve credibility. The study also compares findings 

across gender, youth, regions, and other religious groups to better understand different 

perspectives. By doing this, the research aims to show how Islamic values shape entrepreneurial 

mindsets and community outcomes, and to offer practical ways to support inclusive, ethical, and 

sustainable business in Nigeria (Raimi, Patel, & Adelopo, 2014; Sulaiman, Noor, & Yaacob, 2021). 
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Aim and Objectives 

This article critically examines how Islamic prosperity theology, rooted in faith and everyday 

experience, shapes entrepreneurial mindsets, business practices, and community development 

among Nigerian Muslims. The analysis emphasizes gender, youth, digital innovation, and religious 

comparisons, which are central to contemporary debates and practice. Specifically, the study: 

 

1. Explores how Islamic economic values are taught and internalized in Nigerian Muslim 

communities, both formally and informally. 

 

2. Investigates real-life examples of prosperity teachings in action, including the role of zakat, 

waqf, and community support structures. 

 

3. Assesses the impact of these teachings on ethical, inclusive, and sustainable 

entrepreneurship in Nigeria’s dynamic social and economic context, with a focus on the 

experiences of women, youth, digital entrepreneurs, and inter-religious collaboration. 

 
Methodology 

This study adopts a qualitative research design to explore how Islamic prosperity theology is 

transmitted, internalized, and enacted within entrepreneurial practice in contemporary Nigeria. 

Data were gathered through semi-structured interviews and focus groups with 40 purposively 

selected participants, including Muslim and non-Muslim entrepreneurs, Islamic scholars, and 

community leaders from Kano and Bauchi states. The selection process ensured diversity across 

gender, age, regional background, and business sector. Interview protocols focused on how 

participants learned about Islamic business ethics, the influence of mentorship and peer networks, 

and the impact of digital platforms on both religious and entrepreneurial practices. While this 

qualitative approach provides valuable, context-rich insights into the lived experiences and 

complex social dynamics within the study population, it also has notable limitations. As Creswell 

(2014) and Maxwell (2013) have observed, qualitative research is not statistically generalizable 

and may be shaped by researcher interpretation and sample selection. The absence of quantitative 

data further constrains empirical robustness. Consistent with recommendations by Johnson and 

Onwuegbuzie (2004), future research should consider integrating mixed-methods designs and 

larger, more representative samples to strengthen generalizability and corroborate findings. 

Nonetheless, the current study offers a nuanced understanding of the pathways through which 

Islamic values influence entrepreneurial mindsets and practices in Nigeria. 

 
Findings 

Findings are presented with attention to regional (urban Kano vs. peri-urban Bauchi) and sectarian 

(Sufi and Salafi) differences, as well as comparative insights from non-Muslim entrepreneurs. Both 

regions prioritize faith-based entrepreneurship. Kano’s urban setting promotes more formal 

mentorship networks and access to Islamic banking. Bauchi’s peri-urban communities rely more 

on rotating savings and credit associations (ajo/esusu) and informal peer learning. (Yakubu, 2025) 

Sufi participants described spiritual orders and communal rituals shaping business conduct. Salafi 

informants emphasized scriptural literalism and individual initiative. (Ghani, 2023) Some non-

Muslim entrepreneurs reported collaborating with Muslim peers in savings groups and business 

partnerships. This reflects inter-religious economic ties. (Orogun, 2020) 
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Drawing on 40 interviews and focus group discussions conducted in Kano and Bauchi states with 

Islamic scholars, entrepreneurs, and community members, the following themes and real-life 

reflections demonstrate how Islamic prosperity teachings influence entrepreneurship in these 

regions. The themes are organized as follows: (1) the interplay of faith and daily enterprise, (2) the 

role of mentorship and community learning, (3) financial challenges and collective solutions, and 

(4) innovation among youth and women. This thematic structure guides the presentation of 

subsequent findings (Busari, 2024, pp. 1-15). 

 

1. Faith and Hustle: The Everyday Balancing Act 

Participants frequently emphasized that their entrepreneurial activities are closely linked 

to their faith. For example, a tailor in Lagos stated, “You can’t cheat people and expect 

your business to grow. My mother taught me that barakah comes when you treat customers 

fairly.” Similarly, a food vendor in Kano remarked, “Even in hard times, paying my zakat 

has brought surprising help. Wallahi, it works.” 

 

2. Learning by Example: Mentorship and Community 

Mosques, markets, and digital platforms such as WhatsApp groups function as informal 

educational spaces. For instance, a young woman in Bauchi noted, “My uncle showed me 

how to start a business and always says, ‘Let your deen show in your work.’” Focus group 

discussions indicated that participants often place greater trust in the guidance of respected 

elders or successful community members than in formal instruction. As one participant 

from Kano stated, “What I see my mentor do is what I follow.” 

 

3. The Money Wahala: Monetary Difficulties 
Limited access to Shariah-compliant loans was a recurring theme among participants. An 

SME owner in Kano explained, “If you go to the normal bank, interest is haram. But the 

Islamic banks are few, and the process is tough.” Women entrepreneurs, in particular, face 

additional barriers, including limited collateral, male-dominated banking environments, 

and restricted access to formal financial networks. To circumvent these challenges, some 

participants reported pooling resources in rotating savings groups (ajo/esusu) to avoid 

interest and provide mutual support. 

 

4. Neighborhood Unity: Support and Responsibility 

The sentiment, “When God blesses you, you must help others,” was frequently expressed. 

Many entrepreneurs described zakat and waqf not merely as religious obligations but as 

essential mechanisms for supporting those in need. A market leader in Kano stated, “During 

Ramadan, we organize food for the poor, everyone contributes, big or small. That’s what 

holds our community strong.” 

 

 

 

5. Change and Opportunity: Innovation, Youth, and Women 
Despite challenging conditions, participants expressed considerable optimism. Many 

young entrepreneurs utilize digital platforms such as Instagram, WhatsApp, and e-
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commerce sites to operate halal businesses. This trend demonstrates how entrepreneurial 

knowledge and values are internalized and disseminated through informal, peer-driven 

digital networks. Women’s groups in Bauchi and Kano have also established regular 

training sessions for new entrepreneurs (Falobi et al., 2025, pp. 102-111). As one youth 

participant observed, “This generation is not waiting for government jobs. We’re making 

our own way, but we want to do it the right way.” 

 
Summary 

These accounts suggest that, for Nigerian Muslims, entrepreneurship encompasses more than 

financial gain; it represents a process guided by faith, community engagement, and the pursuit of 

improved livelihoods while maintaining core ethical values. Despite persistent challenges, 

innovative, faith-driven solutions are continually emerging throughout Nigeria. 

 

Discussion 

This section extends beyond summarizing previous findings by highlighting two novel insights 

relevant for future research and policy. The study’s originality lies in its focus on informal didactic 

mechanisms, such as everyday mentorship, peer learning, and digital adaptation, that provide 

empirical evidence of their influence on entrepreneurial values and practices among Nigerian 

Muslims. These findings diverge from prior literature, which primarily emphasizes institutional 

and doctrinal analysis. First, the persistent gap between Islamic entrepreneurial ideals and access 

to Shariah-compliant finance in Nigeria highlights the need for innovative models tailored to local 

regulatory and infrastructural contexts. Second, the study underscores the strategic use of digital 

peer mentorship and women's business networks as adaptive responses, which remain 

underexplored in global scholarship. These emerging practices constitute distinctive Nigerian 

innovations that may inform broader international debates on faith-based entrepreneurial 

development. 

 

Additionally, the study points out that, despite similarities with international trends in faith-based 

entrepreneurship, Nigeria’s context presents distinctive challenges and approaches, especially in 

resource mobilization and mentorship for marginalized groups. Comparative analysis reveals that 

while both Islamic and Christian prosperity paradigms in Nigeria emphasize ethical conduct and 

communal welfare, Islamic models prioritize lawful wealth (halal), zakat, and collective 

redistribution, whereas Christian variants often focus on motivational preaching and individual 

accumulation. The inclusion of non-Muslim entrepreneurs in the sample revealed areas of inter-

religious collaboration (such as savings groups), but systematic differences in mentorship 

networks and access to faith-based finance warrant further comparative investigation. Further 

comparative research is needed to evaluate the scalability of these adaptations for other emerging 

economies. 

 

However, several challenges remain distinct in Nigeria. Access to Shariah-compliant finance is 

more limited than in regions with mature Islamic banking sectors. Moreover, while digital 

entrepreneurship is growing, it faces infrastructural and regulatory constraints that are less 

pronounced in other countries. The practice of pooling resources through rotating savings groups 

(ajo/esusu) and the central role of zakat and waqf in social welfare are particularly prominent in 

Nigeria and provide important points of comparative analysis. 



                                                                                                              JOCRES Vol. 6  No. 1 
 

94 

JUNE, 2026 

 

Critically, this study supports calls for more nuanced, lived-experience research that moves beyond 

institutional or doctrinal analysis (Stephan et al., 2015). The didactics of religious knowledge, 

through mentorship, peer learning, and community modeling, emerge as central mechanisms for 

transmitting entrepreneurial values. This aligns with international recommendations for policy and 

education systems to harness both formal and informal learning pathways. 

 

The Nigerian experience aligns with global patterns observed in Southeast Asia, the Middle East, 

and parts of Europe, where faith-based entrepreneurship offers both ethical guidance and practical 

strategies for economic resilience (Dana, 2023; Mahazril et al., 2019; Bruton et al., 2021). The 

findings highlight the centrality of informal mentorship, the role of digital platforms in 

democratizing access to business, and the importance of gender and youth inclusion, trends that 

mirror global scholarship on Islamic and faith-based entrepreneurship. 

 

Distinctive features of the Nigerian context include the prominence of rotating savings groups, the 

enduring significance of zakat and waqf as social safety nets, and the creative adaptation to 

infrastructural challenges (Muhammad et al., 2022). These factors underscore the necessity of 

understanding faith-based entrepreneurship through both global and local lenses, as well as the 

value of comparative, internationally engaged research. 

 

In conclusion, Nigerian Muslim entrepreneurship is influenced by global trends while remaining 

grounded in local realities. It is important to note the limitations of this study: the geographic 

concentration (Kano and Bauchi), the predominance of Muslim participants, and the qualitative 

design may limit the generalizability of findings. Quantitative and multi-regional studies, as well 

as deeper Christian-Muslim comparative work, are recommended for future research. Future 

research and policy should address persistent barriers, particularly access to capital and digital 

infrastructure, while building on the strengths of faith-based mentorship and community solidarity. 

Integrating international best practices with context-specific solutions can enable faith-based 

entrepreneurship in Nigeria to contribute significantly to inclusive, ethical, and sustainable 

development. 
 

Literature Review 

Defining Prosperity Theology in Islamic and Christian Traditions 

The term “prosperity theology” originated in twentieth-century American Pentecostalism and 

Evangelical Christianity, where it denotes the belief that faith, positive confession, and generous 

giving directly lead to material wealth and physical well-being. Within Christian contexts, 

prosperity theology typically emphasizes individual breakthroughs, motivational preaching, and 

the anticipation of miraculous financial rewards as indicators of divine favor (Gifford, 2015; 

Marshall, 2009). By contrast, this study employs “prosperity theology” as a heuristic category 

within the Islamic context to describe faith-based beliefs and practices that connect religious 

devotion with material well-being, lawful (halal) wealth, and communal welfare. Islamic 

perspectives on prosperity are rooted in Qur’anic and prophetic injunctions that emphasize justice, 

social solidarity, and ethical business conduct (Nasr, 2007; Kamla & Alsoufi, 2015). Unlike many 

Christian interpretations, Islamic prosperity theology does not guarantee automatic or 

individualized wealth solely based on faith. Rather, prosperity in Islam is understood as the result 
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of lawful effort, honest trade, and communal redistribution through mechanisms such as zakat 

(almsgiving), waqf (endowment), and mutual aid (Raimi et al., 2014; Sulaiman et al., 2021). 

Barakah (divine blessing) is central, with wealth regarded as a trust accompanied by social 

obligations rather than merely a personal reward. 

 

Therefore, Islamic prosperity theology is distinguished from its Christian counterpart by its 

collective orientation, its focus on lawful means, and its integration of social justice and 

redistributive ethics. This conceptual clarification facilitates a more precise analysis of how 

prosperity is understood, taught, and practiced within Nigerian Muslim entrepreneurial contexts, 

thereby preventing the conflation of distinct theological and practical traditions. 

 

Recent Developments and Global Perspectives 

The study of faith-based entrepreneurship has become increasingly international in scope, with a 

surge of scholarship examining how religious worldviews shape business ethics, innovation, and 

community development across diverse social contexts (Stephan, Uhlaner, & Stride, 2015; Dana, 

2023). For instance, comparative work in Southeast Asia and the Middle East has highlighted the 

interplay between Islamic, Christian, and Buddhist teachings in shaping entrepreneurial 

motivation, access to capital, and social capital formation (Al-Hyari, Al-Wahaibi, Al-Wahaibi, & 

Al-Alawi, 2011; Bruton, Ahlstrom, & Puky, 2021). These global perspectives illuminate both 

convergences and unique adaptations, underscoring the necessity of contextual analysis in regions 

such as Sub-Saharan Africa. 

 

Critical Debates: Gender, Youth, and Digital Business 

Increasingly, research foregrounds the intersectionality of faith, gender, and youth 

entrepreneurship. For example, Dana, Ramadani, Gërguri-Rashiti, and Ratten (2022) note that 

digital entrepreneurship among Muslim women in Turkey and Malaysia is often facilitated by 

online mentorship networks and faith-based business incubators, while Mahazril, Ismail, Ali, and 

Ahmad (2019) find that Islamic didactics, particularly in informal settings, empower young 

entrepreneurs to challenge traditional gender roles. Digital platforms are thus reframing access and 

participation, a trend equally evident among Nigerian Muslim entrepreneurs who leverage 

WhatsApp, Facebook, and Instagram to scale their businesses (Obaji & Olugu, 2021). 

 

Critical Engagement and Gaps 

While the literature on Christian prosperity theology is extensive, Islamic prosperity doctrines, 

especially in the African context, are only now receiving systematic attention (Al-Shammari, 

Rasool, & Al-Maamari, 2022; Demirgüç-Kunt, Klapper, & Singer, 2022). Recent global reviews 

(Stephan, Uhlaner, & Stride, 2015; Bruton, Ahlstrom, & Puky, 2021) call for methodological 

pluralism and deeper engagement with lived experiences, particularly regarding the transmission 

of religious economic values through peer learning, mentorship, and community-based education.  

 

This study follows such recommendations, integrating local realities with international debates and 

highlighting neglected areas—such as the role of women’s associations, youth-led digital 

enterprises, and the didactic strategies that bridge scriptural teachings with entrepreneurial 

practice. 
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Recent years have seen a notable surge in research on faith-based entrepreneurship across global 

contexts, reflecting a growing recognition of religion as a catalyst for ethical business, social 

capital, and inclusive development (Audretsch, Boente, & Tamvada, 2013; Tracey, 2012; Al-

Shammari, Rasool, & Al-Maamari, 2022; Dana, Ramadani, Gërguri-Rashiti, & Ratten, 2022; 

Demirgüç-Kunt, Klapper, & Singer, 2022). While studies of Christian prosperity theology, 

especially its Pentecostal and Evangelical variants, have dominated discourse around motivational 

preaching, wealth accumulation, and market-oriented individualism (Gifford, 2015; Marshall, 

2009; Coleman, 2000), Islamic prosperity frameworks are now increasingly examined in both 

Muslim-majority and minority contexts. International scholarship has begun to highlight the 

distinctiveness of Islamic economic values, which prioritize communal welfare, lawful wealth 

(halal), and mechanisms such as zakat (almsgiving), waqf (endowment), and ethical finance (Ali 

& Al-Owaihan, 2008; Asutay, 2012; Abdullahi, Lawal, & Bello, 2020; Demirgüç-Kunt, Klapper, 

& Singer, 2022). 

 

Comparative work reveals that, unlike the individualized focus of much prosperity preaching in 

global Pentecostalism, Islamic teachings emphasize justice, social solidarity, and the redistribution 

of wealth (Kamla & Alsoufi, 2015; Nasr, 2007; Raimi, Patel, & Adelopo, 2014). Moreover, recent 

international studies have investigated the role of Islamic microfinance, fintech, and digital 

entrepreneurship in fostering economic empowerment among marginalized groups, including 

women and youth, in Southeast Asia, the Middle East, and Africa (Dana, Ramadani, Gërguri-

Rashiti, & Ratten, 2022; Obaji & Olugu, 2021; Mahazril, Ismail, Ali, & Ahmad, 2019). 

 

In the Nigerian context, scholarship has largely focused on the institutional growth of Islamic 

finance, the role of organizations such as Jaiz Bank, and the integration of faith-based values into 

entrepreneurship education (Ogunbado, Danjuma, & Abubakar, 2020; Sulaiman, Noor, & Yaacob, 

2021; Salam & Iliyasu, 2021). However, critical gaps remain regarding the epistemological and 

didactic processes, how Islamic economic knowledge and entrepreneurial skills are taught, 

internalized, and transmitted both formally (madrasas, educational programs) and informally 

(mentorship, peer learning, community practice). Gendered and generational experiences are 

especially underexplored, as are the practical challenges and opportunities posed by digital 

business models and global market integration (Al-Hyari, Al-Wahaibi, Al-Wahaibi, & Al-Alawi, 

2011; Dana, Ramadani, Gërguri-Rashiti, & Ratten, 2022). 

 

Recent scholarly calls underscore the need to explore lived experiences and critical debates around 

faith-driven entrepreneurship, with special attention to the tensions between tradition and 

innovation, gender inclusion, youth empowerment, and the digitalization of business (Tracey, 

2012; Sulaiman, Noor, & Yaacob, 2021; Demirgüç-Kunt, Klapper, & Singer, 2022). This article 

responds by offering a comparative, internationalized, and critically engaged literature review that 

bridges Nigerian realities with broader global scholarship. 

 

Research on faith-based entrepreneurship has grown rapidly, highlighting its influence on ethics, 

social capital, and economic development across different religious contexts (Audretsch, Boente, 

& Tamvada, 2013; Tracey, 2012; Al-Shammari, Rasool, & Al-Maamari, 2022). While Christian 

prosperity theology, especially its Pentecostal and Evangelical variants, has been widely 

scrutinized for its links to wealth accumulation, motivational preaching, and market-oriented 
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individualism (Gifford, 2015; Marshall, 2009; Coleman, 2000), the dynamics of Islamic prosperity 

teachings and their practical impact on entrepreneurship remain relatively understudied, especially 

in Sub-Saharan Africa (Raimi, Patel, & Adelopo, 2014; Salam & Iliyasu, 2021). 

 

International literature on Islamic economics and entrepreneurship underscores Qur’anic and 

prophetic injunctions on lawful wealth creation (halal), zakat, waqf, and ethical business conduct 

(Ali & Al-Owaihan, 2008; Nasr, 2007; Obaji & Olugu, 2021). Recent studies have explored 

Islamic finance and microfinance as tools for poverty alleviation and inclusive growth, noting the 

rapid expansion of Shariah-compliant financial products in Muslim-majority countries and among 

diaspora communities (Abdullahi, Lawal, & Bello, 2020; Asutay, 2012; Demirgüç-Kunt, Klapper, 

& Singer, 2022). However, these studies often focus on institutional or policy-level analysis and 

rarely investigate the everyday didactic mechanisms, such as mentorship, peer learning, and 

religious education, by which Islamic economic values are internalized and enacted in 

entrepreneurial practice (Raimi, Patel, & Adelopo, 2014; Sulaiman, Noor, & Yaacob, 2021). 

 

In Nigeria, existing research examines the growth of Islamic finance, the role of institutions such 

as Jaiz Bank, and the emergence of Islamic microfinance as tools for poverty alleviation and 

economic empowerment (Ogunbado, Danjuma, & Abubakar, 2020; Raimi, Patel, & Adelopo, 

2014). Sulaiman, Noor, & Yaacob (2021) and Salam & Iliyasu (2021) discuss the integration of 

faith-based values into entrepreneurship education, noting positive effects on ethical orientation, 

resilience, and community engagement. However, most studies are descriptive, focusing on 

institutional, legal, or policy frameworks, and tend to overlook the epistemological, didactic, and 

gendered processes, the ways religious knowledge, entrepreneurial skills, and gender roles are co-

transmitted in both formal and informal settings (Ogunbado, Danjuma, & Abubakar, 2022; 

Mahazril et al., 2019). 

 

Comparative analyses of Islamic and Christian prosperity models in Nigeria are scarce, despite 

their overlapping presence and mutual influence (Gaiya, 2002; Adogame, 2013). This gap is 

notable since both traditions shape entrepreneurial mindsets and business practices, yet they do so 

through distinct doctrinal frameworks and community structures. For example, Christian 

prosperity paradigms in Nigeria, particularly among Pentecostal and Evangelical groups, often 

emphasize motivational preaching, personal breakthroughs, and the expectation of direct material 

reward from faith-based observance. In contrast, Islamic models foreground the pursuit of lawful 

(halal) wealth, communal welfare through zakat and waqf, and a collective approach to prosperity.  

 

While both traditions encourage ethical conduct and social responsibility, comparative findings 

suggest that Christian models tend to focus more explicitly on individual accumulation and success 

narratives, whereas Islamic approaches prioritize collective redistribution and social justice. These 

differences influence how faith-based entrepreneurs in each context access capital, mobilize 

networks, and interpret the link between piety and material outcomes. Moreover, in some regions, 

inter-religious collaborations emerge, such as joint savings groups and business partnerships, 

illustrating points of convergence in the Nigerian entrepreneurial landscape. Gender and youth 

entrepreneurship within Islamic contexts are also underrepresented in the literature, with few 

studies examining how religious teachings shape women’s and young people’s entrepreneurial 

aspirations, digital engagement, and access to capital (Al-Hyari et al., 2011; Dana et al., 2022). 
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Recent scholarship calls for greater attention to the lived experiences of faith-driven entrepreneurs, 

especially regarding mentorship, peer learning, digital innovation, and community-based 

organizations (Tracey, 2012; Obaji & Olugu, 2021; Dana et al., 2022). The impact of Islamic 

teachings on gender inclusion, youth entrepreneurship, and digital business in Nigeria remains an 

area for future research. This article addresses these gaps by critically examining not only the 

doctrinal and institutional aspects of Islamic prosperity theology but also the epistemological and 

didactic mechanisms that shape entrepreneurial mindsets and practices within Nigerian Muslim 

communities. By integrating global and Nigerian literature, this study offers an original 

contribution to the understanding of faith-based entrepreneurship in Africa. 
 

Theoretical Framework: Epistemology, Religious Economics, and Social Capital 

Epistemological Foundations and International Approaches 

This study situates Islamic prosperity theology within a broader, comparative epistemological 

framework, drawing on contemporary scholarship in religious economics, social capital theory, 

and educational didactics (Stephan, Uhlaner, & Stride, 2015; Bruton, Ahlstrom, & Puky, 2021). 

Internationally, Islamic epistemology is increasingly seen as dynamic and adaptive, with global 

research demonstrating how knowledge transmission, via formal education, digital platforms, and 

mentorship, serves as both a source of ethical orientation and entrepreneurial innovation (Mahazril, 

Ismail, Ali, & Ahmad, 2019; Dana, Ramadani, Gërguri-Rashiti, & Ratten, 2022). 

 

Social Capital and Religious Economics 

Building on Putnam’s (2000) social capital theory, the framework incorporates recent insights from 

Muslim-majority societies and diaspora communities, where trust, reciprocity, and shared religious 

values foster both economic resilience and community solidarity (Asutay, 2012; Demirgüç-Kunt, 

Klapper, & Singer, 2022). The integration of zakat, waqf, and community-based organizations into 

entrepreneurial ecosystems is now recognized as a best practice from Southeast Asia to West 

Africa. 

 

Critical Synthesis and Contribution 

By synthesizing epistemological, economic, and social capital perspectives, this article offers a 

nuanced approach that foregrounds the role of gender, youth, and digital innovation in shaping 

faith-based entrepreneurship. The framework also responds to calls for greater critical engagement 

with power dynamics, local agency, and the negotiation between tradition and modernity, a key 

concern in both Nigerian and international scholarship (Dana, 2023; Bruton, Ahlstrom, & Puky, 

2021). 

 

This study adopts an integrative theoretical framework that draws on four main strands: Islamic 

epistemology, the didactics of religious knowledge, religious economics, and social capital theory. 

Islamic epistemology addresses how knowledge about prosperity, entrepreneurship, and ethical 

conduct is generated, justified, and transmitted within Muslim communities (Al-Attas, 1995; Nasr, 

2007). The didactics of religious knowledge considers both formal and informal methods of 

instruction—ranging from madrasas and mosque-based seminars to mentorship networks and 

digital platforms (Rahman, 2014; Mahazril et al., 2019). This approach highlights the dynamic 
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interplay between scriptural authority, communal practice, and adaptive learning, especially in 

contexts of economic uncertainty and social change. 

 

Religious economics, as theorized in both classical and contemporary scholarship, analyzes how 

spiritual values, legal norms, and ethical principles shape economic activity, resource allocation, 

and business practices (Ali & Al-Owaihan, 2008; Asutay, 2012; Kamla & Alsoufi, 2015). In 

Islamic thought, the concepts of halal (lawful), barakah (blessing), rizq (provision), zakat (charity), 

and waqf (endowment) provide a normative structure for entrepreneurship that goes beyond profit 

maximization to include communal responsibility and distributive justice. 

 

Social capital theory (Putnam, 2000) is applied to explain how trust, networks, and shared values, 

cultivated through religious organizations, business associations, and mentorship, facilitate both 

economic and social outcomes. Recent international literature points to the growing role of digital 

networks, women’s groups, and youth organizations in generating new forms of social capital and 

entrepreneurial opportunity (Dana et al., 2022; Obaji & Olugu, 2021). By synthesizing these 

perspectives, the framework enables a holistic and globally informed analysis of how Islamic 

prosperity theology is taught, adapted, and enacted in Nigerian Muslim entrepreneurship, with 

implications for comparative studies and policy. 

 

This study draws on Islamic epistemology, didactics, religious economics, and social capital 

theory. Islamic epistemology examines how prosperity and entrepreneurship are understood and 

transmitted through religious teachings (Al-Attas, 1995). Didactics covers both formal and 

informal methods, such as mentorship, peer learning, and community practice. Economic activity 

is analyzed through a spiritual and ethical lens, with the Qur’an and Hadith shaping concepts like 

lawful wealth, justice, and social responsibility (Nasr, 2007; Ali & Al-Owaihan, 2008). Social 

capital theory (Putnam, 2000) explains how trust, networks, and shared values in Nigerian Muslim 

communities, via mosques, cooperatives, and mentorship, reinforce economic and social 

outcomes. 

 

This integrative framework enables a holistic analysis of how Islamic prosperity theology is taught 

and applied to entrepreneurial development in Nigeria. Epistemology, the study of knowledge, 

addresses how individuals and communities come to understand, justify, and transmit core beliefs 

(Al-Attas). In Islam, the epistemology of prosperity and entrepreneurship is rooted in primary 

sources—the Qur’an, Hadith (the sayings of the Prophet Muhammad), and centuries of scholarly 

interpretation (Nasr, 2007).r, 2007). Didactics refers to the methods and principles by which this 

knowledge is taught and internalized by individuals and communities. Together, epistemological 

didactics in Islam shape how concepts of wealth, success, and ethical business are understood, 

valued, and practiced, emphasizing both spiritual and practical dimensions (Rahman, 2014). 

 

In real-life Nigerian Muslim communities, this theoretical framework comes to life in formal and 

informal educational settings. For example, Islamic schools (madrasas) incorporate lessons on 

business ethics, honesty in trade, and the importance of zakat (charitable giving) alongside 

religious instruction. Additionally, mosques regularly host seminars where imams and community 

leaders discuss practical entrepreneurship strategies derived from Islamic teachings. These 

sessions often address current economic realities, such as navigating financial hardship, seeking 
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halal (lawful) income sources, and upholding integrity in business transactions. A practical 

example can be found in the mentorship networks formed around respected Muslim business 

figures in cities like Kano and Lagos. These mentors, drawing on Islamic epistemology and 

didactics, guide young entrepreneurs not only in business skills but also in cultivating character, 

social responsibility, and resilience, qualities emphasized in the Qur’an and Hadith (Ogunbado et 

al., 2020). Through these efforts, the theoretical principles of Islamic epistemology and didactics 

become a lived reality, shaping real-world entrepreneurial mindsets and practices within the 

diverse Nigerian context. 

 

 

 

Prosperity in Islamic Thought: Distinctions and Parallels 

While prosperity theology is more prominent in Christian contexts, Islam also promotes lawful 

(halal) wealth acquisition but frames prosperity as spiritual contentment, moral integrity, and 

material sufficiency rather than as a direct reward for faith (Raimi et al., 2014; Sulaiman et al., 

2021). Key concepts like barakah (blessing), rizq (provision), and zakat (charity) are central to 

Islamic economic thought (Kamla & Alsoufi, 2015). The Qur’an and Hadith emphasize earning 

through honest means, justice, and communal welfare, with mechanisms such as zakat and waqf 

(endowment) ensuring wealth benefits the broader community (Nasr, 2007; Rahman, 2014). 

 

These principles are practiced in Nigeria through Islamic banking, microfinance, and mentorship 

programs that combine financial acumen with religious values like honesty and trustworthiness. 

Zakat and waqf help reduce poverty and promote social mobility, funding community development 

projects and reinforcing the Islamic view that prosperity is a shared societal goal. Thus, Islamic 

prosperity theology shapes both economic practices and communal well-being in everyday life. 

 

The Commonwealth of Islam: Foundations and Practice 

Islamic prosperity theology envisions a collective economic and social order—the 

“Commonwealth of Islam”, where wealth circulates widely for the benefit of the entire community. 

Unlike individual-focused models, this approach is rooted in scriptural mandates that emphasize 

mutual care, social solidarity, and equitable resource distribution. The Qur’an and Hadith call for 

justice, compassion, and cooperation, framing prosperity as both a personal and communal 

responsibility. 

 

Central mechanisms like zakat (almsgiving), sadaqah (charity), and waqf (endowment) 

institutionalize wealth redistribution, creating social safety nets and funding community projects. 

In Nigeria, these are seen in zakat-funded clinics, waqf-sponsored schools, and cooperatives 

offering interest-free loans and business training. This commonwealth approach shapes business 

partnerships, ethical investments, and mentorship, with entrepreneurial success valued for its 

impact on the wider Muslim community. By foregrounding collective prosperity, Islamic 

prosperity theology offers a robust foundation for ethical and sustainable entrepreneurial 

development. 
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Didactic Strategies: Teaching Prosperity and Entrepreneurship 

In Nigeria, Islamic prosperity teachings are delivered through mosques, madrasas, community 

seminars, and the example of respected business leaders. Education combines scriptural study with 

practical guidance on commerce, savings, investment, and social responsibility, preparing 

individuals for both spiritual fulfillment and economic empowerment. Imams and scholars 

contextualize religious texts for modern entrepreneurial challenges, delivering tailored sermons 

and workshops on topics such as access to capital, digital entrepreneurship, and ethical investment. 

Informal mentorship and peer learning are significant, successful entrepreneurs model faith-

integrated business practices for others. Women and youth increasingly participate through 

dedicated seminars and entrepreneurship clubs, fostering inclusivity and intergenerational 

knowledge transfer. 

 

These strategies go beyond theory, creating practical pathways for economic empowerment and 

ethical business practice deeply woven into the daily life of Nigerian Muslim communities. 

 

Faith-Based Paradigm of Entrepreneurial Development 

A faith-based entrepreneurial paradigm in Nigeria draws on Islamic principles to foster resilience, 

ethical risk-taking, and a sense of purpose (Nasr, 2007; Salam & Iliyasu, 2021). Institutions such 

as Jaiz Bank Plc offer Shariah-compliant loans, enabling entrepreneurs to launch businesses in line 

with Islamic prohibitions on interest (Ogunbado et al., 2020). Muslim entrepreneurs are 

encouraged to pursue halal opportunities and view business as both personal fulfillment and 

community service (Kamla & Alsoufi, 2015). 

 

Partnerships often reflect Islamic principles of mutual benefit and shared risk, using structures like 

mudarabah (profit-sharing) and musharakah (joint venture). Zakat and waqf channel profits into 

social welfare, reinforcing the link between entrepreneurship and community development. 

Mentorship and education, delivered through mosques, madrasas, and business networks, help 

integrate Islamic values into modern commerce, promoting honesty, resilience, and social 

responsibility. Women’s participation is growing through dedicated forums and mentorship 

programs (Sulaiman et al., 2021). Muslim entrepreneurs in Nigeria are motivated by both profit 

and the desire to contribute to their communities, blending spiritual objectives with business goals 

and supporting sustainable development. 
 

Challenges and Opportunities 

Despite the promise of faith-based entrepreneurship, Nigerian Muslim entrepreneurs face 

persistent challenges, limited access to Shariah-compliant capital, regulatory barriers, and a lack 

of supportive policies for Islamic microfinance and cooperative ventures. Traditional 

interpretations sometimes clash with modern business realities, particularly around digital 

entrepreneurship and new investment opportunities, while integration with mainstream finance 

remains limited. 

 

Nonetheless, opportunities are expanding. The growth of Islamic banks and microfinance 

institutions, the success of community-based cooperatives, and tailored entrepreneurship 

education are making ethical business more accessible. Networks such as the Muslim Business 

Community of Nigeria foster mentorship and resource sharing. Collaboration among 
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policymakers, religious leaders, and financial experts is vital for creating an enabling environment 

that supports innovation and ethical growth. 

 

By addressing these challenges and leveraging emerging opportunities, faith-based 

entrepreneurship can play a pivotal role in Nigeria’s inclusive and sustainable development. To 

translate these opportunities into practice, several concrete policy recommendations emerge from 

this study: 

1. For educators: Design and implement curriculum modules that integrate Islamic ethical 

principles with practical entrepreneurship skills. Encourage partnerships between 

madrasas, universities, and business associations to deliver mentorship programs, 

especially for women and youth. Facilitate digital training workshops to enhance 

participation in emerging online markets. 

 

2. For financial institutions: Expand the reach and accessibility of Shariah-compliant 

microfinance products by introducing simplified procedures and reducing collateral 

requirements, with special attention to marginalized groups. Partner with community 

organizations to offer financial literacy programs tailored to aspiring entrepreneurs. 

Encourage innovation in fintech solutions to bridge access gaps, particularly in 

underserved peri-urban and rural areas. 

 

3. For policymakers: Develop supportive regulatory frameworks that incentivize Islamic 

microfinance and cooperative lending. Establish public-private platforms to coordinate 

efforts between government, religious leaders, and financial experts on resource 

mobilization. Support the establishment of entrepreneurship hubs and incubators that 

provide mentorship, networking, and business development services grounded in ethical 

and inclusive values. 

 

These actions, if implemented, can help overcome persistent barriers, strengthen faith-based 

entrepreneurship, and contribute to Nigeria’s broader goals of inclusive and sustainable economic 

development. A deeper application of faith-inspired knowledge has the potential to drive 

sustainable development and empower a new generation of entrepreneurs, ensuring that faith-

based entrepreneurship remains a dynamic force for individual and societal advancement in 

Nigeria. If these opportunities are not realized, Nigeria risks losing the momentum of hope, 

resilience, and innovation, thereby hindering progress toward inclusive development. 

 

Conclusion 

The epistemological didactics of prosperity theology in Islam provide a practical and ethical 

framework for entrepreneurial development in Nigeria. By integrating spiritual values with 

economic activities, Nigerian Muslim entrepreneurs can mobilize honesty, communal welfare, and 

resilience in their pursuits. Faith-based education, community mentorship, and Shariah-compliant 

financial institutions cultivate an environment where entrepreneurship catalyzes both personal 

fulfillment and collective prosperity. 

 

Despite challenges such as limited access to Shariah-compliant capital and policy barriers, 

opportunities are expanding through Islamic financial innovation, targeted education, and 



                                                                                                              JOCRES Vol. 6  No. 1 
 

103 

JUNE, 2026 

collaborative networks. Continued cooperation among policymakers, religious leaders, and 

financial experts is essential for fostering ethical and inclusive growth. 
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